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The Australian working holiday maker (WHM) program has contributed to the international youth travel
market in Australia for many years. Despite a recent increase in the number of participants from Asian
countries, their travel behaviours, including accommodation preferences, have not yet been fully
explored. In fact, Asian WHMs have often been treated as backpackers in previous studies. The purpose of
this study was to explore whether Asian WHMs differ from traditional backpackers on the basis of ac-
commodation preferences. The study employed a sequential mixed methods design consisting of six
focus groups followed by a self-administered questionnaire survey. Analyses of both the qualitative and
quantitative data revealed that similar to European WHMs, backpacker accommodation was used by
many Asian WHMs. However, a sizeable proportion of this market did not stay at this type of accom-
modation for reasons such as concerns about cleanliness and safety, cultural and language barriers and
unfamiliarity with the style of accommodation. Whereas, shared accommodation with people from
similar cultural backgrounds was a preferred accommodation style. The main implication of this study is
that Asian WHMs cannot be fully understood when they are simply categorised as part of the wider
backpacker market. Further consideration of their unique characteristics is required to obtain a
comprehensive understanding of this cohort in the current youth travel market.
© 2018 The Authors.1. Introduction
Young independent travellers from overseas comprise an
important market for the international tourism industry including
Australia (Tourism Research Australia, 2017; World Tourism
Organization, 2016). Australia's working holiday maker (WHM)
program is a strong contributor to this market. The WHM program
provides working holiday visas to young people from partner
countries to have an extended holiday experience in Australia.
During the 2015e2016 program year, more than 210,000 young
people from 35 countries were issued working holiday visas to visit
Australia (Department of Immigration and Border Protection
[DIBP], 2016). The large number of WHMs positively contributes
to the Australian economy (Steen & Peel, 2015). In fact, WHMs
spend about AU$10,000 during their stays in Australia (Tourism
Australia, 2017). Traditionally, European youth have dominated(H. Nagai), p.benckendorff@
A. Tkaczynski).the Australian WHM market, and they were typically deﬁned as
backpackers in previous studies based on their travel style
including the usage of budget accommodation such as backpacker
accommodation (e.g. Cooper, O'Mahony, & Erfurt, 2004; Kain &
King, 2004; Pearce, Murphy, & Brymer, 2009; Ruhanen, 2010;
Slaughter, 2004). However, the proportion of WHMs from Asian
countries has increased rapidly, especially in the last decade, and
they now represent more than 30 per cent of the WHM market. In
the 2015e2016 program year, three countries in Asia (i.e. Japan,
South Korea and Taiwan) were listed among the top ten source
markets for the WHM program (DIBP, 2016).
Although limited, previous studies on backpackers and inde-
pendent travellers have suggested that similar to European WHMs,
Asian WHMs also utilise backpacker accommodation during their
stays in Australia (e.g. Bui, Wilkins, & Lee, 2013a; Kininmont, 2000;
Pearce et al., 2009; Prideaux& Shiga, 2007). However, the sampling
frames for these studies focussed mainly on travellers who were
staying at backpacker accommodation and individuals with work-
ing holiday visas were categorised as part of the larger backpacker
segment. Asian WHMs make major ﬁnancial commitments when
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their economic contributions to the tourism industry are immense
(Tan, Richardson, Lester, Bai, & Sun, 2009); however, as Jarvis and
Peel (2013) noted, a comprehensive understanding of their travel
behaviours, including their accommodation preferences and rea-
sons for their choices, is still lacking. Since young Asian travellers
are culturally distant from young European travellers, anecdotal
observations have suggested that Asian WHMs may also have
different characteristics from European WHMs (Hall, 1976;
Hofstede, 2001; Reisinger, 2009). This study aims to extend the
current understanding of the Asian WHMmarket. In particular, the
study explores the unique features that distinguish them from
traditional backpackers by focusing on their accommodation pref-
erences and the underlying reasons for their preferences. The
ﬁndings have methodological implications for conceptualising and
researching backpackers and working holiday makers.
2. Literature review
2.1. Working holiday makers in Australia
The Australian WHM program is a temporary migration pro-
gram that allows young people aged between 18 and 30 years from
partner countries to participate in an extended holiday experience
(up to 12 or 24 months) in Australia. Unlike other travellers on
short-term tourist visas, WHMs are permitted to engage in short-
term study as well as short-term employment to supplement
their travel funds during their stays in Australia (Tan et al., 2009).
The central aim of this program is to encourage young people to
share cultural knowledge and to strengthen ties between Australia
and its partner countries (DIBP, 2014). Importantly, the WHM
program is based on bilateral agreements between Australia and
most partner countries; thus, young Australian citizens are also
eligible for working holiday or similar visas from its partner
countries. In practice, the number of Asian WHMs who travel to
Australia as part of this program far exceeds the number of Aus-
tralians who travel to Asian partner countries. For example, 814
working holiday visas were granted by the Japanese government to
young Australians in 2014, while the Australian government gran-
ted 10,579 working holiday visas to Japanese travellers during the
2013e2014 program year (DIBP, 2014; Ministry of Foreign Affairs of
Japan, 2015).
Although the central aim of the program is cultural exchange,
the program also makes a positive economic contribution to the
Australian economy, including the tourism industry (Harding &
Webster, 2002; Tan & Lester, 2012). In particular, WHMs comprise
an important portion of the casual and seasonal workforce and
contribute to alleviating short-term labour shortages in Australia.
The majority of WHMs engage in some paid employment during
their stay in a range of sectors, including picking and processing
fruit and vegetables in the agriculture industry, mining, regional
construction work and employment in the tourism and hospitality
industries (Allon, Anderson, & Bushell, 2008; Australian Tourism
Export Council [ATEC], 2012; Steen & Peel, 2015).
The WHM program ﬁrst began in 1975 with three partner
countries: Canada, Ireland and the United Kingdom. Although
Japan joined the WHM program in 1980 and the program attracted
young Japanese travellers, young European travellers initially
formed the dominant group of the Australian WHM market
(Harding & Webster, 2002; Nozawa, 1992). However, the program
has been growing steadily since the early 2000s, as new arrange-
ments have been made with other nations including many Asian
countries. In fact, in the 2015e2016 program year, there were 39
partner countries and regions (including four countries that were
signed but not yet in effect) from across the world under two visasubclasses, the Working Holiday visa (subclass 417) and the Work
and Holiday visa (subclass 462) (DIBP, 2016). The holder of a
working holiday visa can obtain a second working holiday visa,
which allows them to stay in Australia for another 12 months if the
visa holder has worked for a minimum of three months in a spec-
iﬁed ﬁeld or industry (such as agriculture) in a designated regional
area of Australia. According to the DIBP's (2016) report, 36,264 s
working holiday visas were granted during the 2015e2016 pro-
gram year. Since there are two types of visas issued, the term
‘WHM’ refers to a holder of either of these visas.
Several studies have focussed on Asian WHMs with respect to
their unique culture and their perceived value and satisfactionwith
the WHM program (Lee & Lee, 2013; Maksay, 2007). Their moti-
vations for participating in the WHM program have also been
explored, and some studies have highlighted that an improvement
in English language skills is an important motivator (Ho, Lin, &
Huang, 2014; Lee & Lee, 2011; Nagai, Benckendorff, & Tkaczynski,
2018). In fact, studies reported that Asian WHMs often experience
language and communication difﬁculties while staying in Australia
and many participate in short-term language study programs
(Chen, Lu, & Chang, 2009; Peng & Hebbani, 2014; Tan et al., 2009).
However, very few studies have focussed on the accommodation
preferences of WHMs, despite accommodation making up a sig-
niﬁcant part of their expenditure when travelling in Australia.
Moreover, discussions regarding how Asian WHMs differ from
European WHMs and traditional backpackers are limited.
2.2. Youth travel markets in Australia
In Australia, the terms ‘backpackers’ and ‘WHMs’ are often used
interchangeably, though these terms have different deﬁnitions
(Kinnaird, 1999). ‘WHMs’ refers speciﬁcally to holders of working
holiday visas in Australia. On the other hand, although the term has
been used for many decades, there is no concrete deﬁnition for
‘backpackers’ (Pearce et al., 2009).
The origin of the conceptual development of contemporary
backpackers dates back to the early 1970s when independent youth
tourism was emerging as a mass phenomenon in Western society
(Cohen, 1973, 2004). To differentiate travellers from original
drifters, the term backpackers was loosely used to label the youth
travellers that emerged during this period (Cohen, 2004). Although
limited studies on the backpacking phenomenon were conducted
in the 1970s and 1980s (Cohen, 2004), the topic started to receive
research attentions in the 1990s, especially after Pearce (1990)
introduced a social deﬁnition of backpackers (Ateljevic & Doorne,
2004).
Pearce (1990) proposed the following ﬁve criteria to deﬁne
backpackers based on the interpretation of the travel style: (1) a
preference for budget accommodation; (2) an emphasis onmeeting
other travellers; (3) an independently organised and ﬂexible travel
schedule; (4) longer rather than very brief holidays; and (5) an
emphasis on informal and participatory holiday activities. He
argued that the ﬁrst criterion is a necessary condition, while the
other four are strong indicators of the backpacker phenomenon.
This deﬁnition has beenwidely adopted in the tourism literature to
deﬁne and study the backpacker phenomenon (Harris & Prideaux,
2011; Slaughter, 2004). However, as with many backpacker studies,
this deﬁnition was developed mainly based on studies of youth
travellers from Western countries and its relevance to contempo-
rary Asian youth market may have limitations.
In addition to Pearce's (1990) social deﬁnition of backpackers, an
accommodation-based deﬁnition of backpackers has also been
adopted (Buchanan & Rossetto, 1997; Fischer et al., 2010;
Ipalawatte, 2004). This is often done to simplify the quantiﬁcation
of the phenomenon of backpackers and the collection of data
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Research Australia (2017) deﬁned backpackers as ‘visitors who
spent at least one night in either backpacker or hostel accommo-
dation’. Although there are differences between the two major
deﬁnitions, Slaughter (2004) reported that previous studies that
adopted the two different approaches to deﬁne backpackers pro-
duced similar ﬁndings based on an extensive review of related ar-
ticles. In fact, whether adopting the social deﬁnition or the
accommodation-based deﬁnition, most backpacker studies have
been based on data collected from individuals who stay at back-
packer accommodation (Bui, Wilkins, & Lee, 2013b; Harris &
Prideaux, 2011; Hughes, Downing, Bellis, Dillon, & Copeland,
2009; Kininmont, 2000; Pearce et al., 2009; Prideaux & Shiga,
2007; Slaughter, 2004). Thus, individuals who met the social deﬁ-
nition of backpackers but did not stay at commercial backpacker
accommodation were excluded in many studies.
The WHM program attracts many young independent travellers
who visit Australia as backpackers; therefore, a substantial number
of backpackers have working holiday visas. Backpackers from
overseas may also be international students with student visas or
travellers with short-term visas (Cooper et al., 2004; Kain & King,
2004; Kinnaird, 1999). The WHM and backpacker markets share
similar characteristics, such as a preference for budget accommo-
dation (Slaughter, 2004; Tan et al., 2009). WHMs are often cat-
egorised as backpackers or a subset of backpackers especially in
studies that collect primary data at backpacker accommodation
(Bui et al., 2013b; Cooper et al., 2004; Kain & King, 2004; Pearce
et al., 2009; Prideaux & Shiga, 2007). However, the deﬁnitions of
backpackers and WHMs are different, thus WHMs cannot be
automatically classiﬁed as backpackers because they may stay at
different type of accommodation, participate in different activities
or have different trip preferences (Allon et al., 2008; Brennan, 2014;
Kinnaird, 1999; Tan et al., 2009). Fig. 1 illustrates the overlaps be-
tween the WHMs, students and backpackers, which are the major
categories in which Asian WHMs may be classiﬁed during their
stays.
By deﬁnition, some individuals could be categorised as back-
packers, WHMs and students in the centre of the ﬁgure. TheseFig. 1. WHMs and Other Overlapping Markets.
Note: Arrows show possible WHM mobility while staying in Australia.individuals are typically international students enrolled in English
Language Intensive Courses for Overseas Students (ELICOS) pro-
grams who hold working holiday visas and utilise backpacker ac-
commodation or backpacking during their study periods. Examples
of other cross-over individuals include European backpackers with
tourist visas who are learning English at language institutes or
Asian English language students with student visas who are back-
packing during their stay in the country (Cohen, 2004). Some
WHMs, especially from Asian countries, also belong to the student
group, as they often participate in a short-term language study
program (mainly ELICOS). According to English Australia (2011),
about ﬁve per cent of students enrolled in the ELICOS programs in
Australia held working holiday visas in 2010, highlighting the ex-
istence of the cross-over individuals within the youth travel mar-
ket. However, after completing their English studies, they are no
longer considered ELICOS students.
Furthermore, although WHMs are often categorised as back-
packers by researchers based on their accommodation choice (e.g.
Kininmont, 2000; Prideaux & Shiga, 2007), they do not always
consider themselves backpackers (Allon et al., 2008; Brennan,
2014). Because many WHMs work a regular job and live and
reside in the community during some part of their extended stays
in Australia, they are not always on the move or travelling (Allon &
Anderson, 2010). Therefore, being a backpacker may be one of
several identities WHMs identify with during their stay (Allon &
Anderson, 2010; Allon et al., 2008; Brennan, 2014).
2.3. Accommodation preferences of Asian working holiday makers
The discussion thus far has highlighted that backpacker ac-
commodation has been commonly used as a key selection criterion
to identify backpackers in previous studies, and Asian WHMs are
often included in the wider backpacker sample. However, Asian
WHMs' accommodation preferences have not received much
attention from tourism scholars. Because the academic literature is
relatively silent on this topic, there appears to be an assumption
that Asian WHMs have the same market characteristics and travel
preferences as traditional EuropeanWHMs. In fact, Tan et al. (2009)
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dation during their stays in Australia. In addition, previous back-
packer studies that included Asian travellers who utilised
backpacker accommodation typically included individuals with
working holiday visas (e.g. Bui et al., 2013a; Pearce et al., 2009;
Prideaux & Shiga, 2007). However, a few studies have provided
useful insights that suggest this may not be the case. Researchers
(e.g. Jarvis & Peel, 2013; Pearce et al., 2009; Slaughter, 2004) noted
that a relatively small proportion of Asian travellers was identiﬁed
when they collected data from backpacker accommodation, and
Jarvis and Peel (2013) noted that language and cultural barriersmay
have prevented Asian travellers from utilising backpacker
accommodation.
Previous studies have implied that AsianWHMsmay also prefer
different types of accommodation during their stay in Australia
(Allon et al., 2008; Tan et al., 2009). However, their accommodation
preferences and the underlying reasons for their preferences have
not been fully explored. This may be because there has been a focus
on Western youths travelling to Asia and Australasia in the tourism
literature (Ateljevic & Doorne, 2004), while studies on young Asian
independent travellers have only been actively conducted in recent
years (Bui et al., 2013a; Paris, Musa, & Thirumoorthi, 2014; Pearce,
2007; Yang, Khoo-Lattimore, & Arcodia, 2017; Zhang, Tucker,
Morrison, & Wu, 2017). Jarvis and Peel (2013) highlighted the
need for further research to understand the young Asian inde-
pendent travellers, especially the growing Asian WHMs in
Australia, to extend the current understanding of the youth travel
market and to explore the unique characteristics of this market.
3. Methodology
The data presented in this paper are part of a larger mixed
methods study using a sequential exploratory design (Creswell &
Plano Clark, 2011). In the ﬁrst phase, a focus group approach was
adopted to explore and obtain an understanding of the accom-
modation preferences and actual experiences of Asian WHMs in
Australia. WHMs from the major Asian source markets (i.e. Japan,
South Korea and Taiwan) were identiﬁed as the study sample. Using
a snowball sampling method, 31 WHMs were recruited in South
East Queensland, one major destination for AsianWHMs (Tan et al.,
2009). Among the 31 participants, 11 were from Japan, 9 were from
South Korea and 11 were from Taiwan. There were 20 female par-
ticipants (seven Japanese, ﬁve Korean and eight Taiwanese) and 11
male participants (four Japanese, four Korean and three Taiwanese).
About half of the participants had been in Australia for less than six
months, while three participants were in their second year of stay.Table 1
Proﬁle of the participants.
Name Country of origin Gender Length of stay (months)
P1-FJ4 Japan F 4
P2-FJ7 Japan F 7
P3-FJ5 Japan F 5
P4-MJ6 Japan M 6
P5-MJ12 Japan M 12
P6-MJ6 Japan M 6
P7-FJ10 Japan F 10
P8-FJ5 Japan F 5
P9-FJ8 Japan F 8
P10-FJ13 Japan F 13
P11-MJ13 Japan M 13
P12-MK7 South Korea M 7
P13-MK2 South Korea M 2
P14-FK12 South Korea F 12
P15-FK2 South Korea F 2
P16-MK6 South Korea M 6To ensure anonymity, each participant's name was concealed using
a standard coding system. The participants were given a number
from P1 to P31, and then extra codes were added to represent their
demographic and trip characteristics. For example, a female Japa-
nese participant who had stayed four months in the country at the
time of the focus group was labelled P1-FJ4, while a male Korean
participant who had stayed seven months at the time of the focus
group was labelled P12-MK7. Table 1 presents the proﬁle of the
participants.
To obtain in-depth information from the participants, each focus
group was limited to between four and six participants (Krueger &
Casey, 2009). The focus groups were held in locations where par-
ticipants would feel comfortable, such as local cafes and restaurants
(Stewart, Shamdasani, & Rook, 2007). The focus groups were
grouped by nationality to avoid any language issues between the
participants. The focus groups with Japanese groups were mainly
conducted in Japanese as the researcher of the study speaks Japa-
nese. Meanwhile, English was used when interviewing Korean and
Taiwanese groups. However, interpreters attended the focus
groups. This ensured that both the researcher and the participants
fully understood the discussions and the participants could express
their opinions in their native language if they were uncomfortable
speaking in English (Tayeb, 2001).
Two focus groups were formed for each nationality for a total of
six focus groups. Although there were more female participants
than male participants in this study, care was taken to ensure that
all focus groups included a mix of male and female participants to
create a similar focus group environment for each group. Partici-
pants were ﬁrst asked to share their preferred types of accommo-
dationwhen travelling in Australia and the reasons for their choices
with the group. They were also asked to share their personal ex-
periences with the accommodation. To reﬂect and further develop
or clarify their ideas, the participants were encouraged to interact
with other participants during the focus groups (Jennings, 2010).
After completing the ﬁrst focus group, the structure of the focus
group was reviewed to ensure that the questions were appropriate
and to generate active discussions among the participants (Stewart
et al., 2007). The focus group discussions were recorded after
obtaining the participants' permission. After completing focus
groups, transcripts of each focus group session were produced in
English by the researcher who conducted focus groups. To explore
ideas and to identify themes within the data, a thematic analysis
approach was employed during this phase (Braun & Clarke, 2006).
In the second phase of the study, a self-administered ques-
tionnaire was distributed. On-site surveys were conducted at
various locations (e.g. language exchange groups, educationName Country of origin Gender Length of stay (months)
P17-FK12 South Korea F 12
P18-MK10 South Korea M 10
P19-FK2 South Korea F 2
P20-FK2 South Korea F 2
P21-FT12 Taiwan F 12
P22-FT7 Taiwan F 7
P23-FT7 Taiwan F 7
P24-MT6 Taiwan M 6
P25-FT6 Taiwan F 6
P26-FT10 Taiwan F 10
P27-MT6 Taiwan M 6
P28-FT8 Taiwan F 8
P29-MT5 Taiwan M 5
P30-FT7 Taiwan F 7
P31-FT22 Taiwan F 22
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Asian WHMs tended to congregate in South East Queensland,
Australia. As with the ﬁrst phase, WHMs from three Asian source
markets (Japan, South Korea and Taiwan) were recruited to
participate in the study. To obtain a similar sample size that rep-
resented each of the three nationalities, a quota sampling method
was adopted (Aaker, Kumar, & Day, 2000). The questionnaire,
which was initially developed in English, was translated into the
respondents' native languages (i.e. Japanese, Korean andMandarin)
using a collaborative and iterative translation approach (Douglas &
Craig, 2007).
The questionnaire included ﬁve major types of accommodation
(backpacker accommodation, shared accommodation, hotels,
friends' homes and tourist parks) that were reported by Asian
WHMs during the ﬁrst phase of this study. Because WHMs nor-
mally stay in Australia for an extended period and make multiple
trips during their stays, the respondents were asked to select any
options that applied when making trips in Australia. A set of
questions that measured English language proﬁciency was also
included in the questionnaire because previous studies noted Asian
WHMs' limited language skills as a potential barrier to utilising
certain types of accommodation (Jarvis& Peel, 2013; Maksay, 2007;
Peng & Hebbani, 2014). The language barrier was also commonly
reported during the ﬁrst phase as a major concern when choosing
accommodation. The respondents were asked to indicate, on a
seven-point scale, their level of agreement with 31 previously
tested statements representing common tasks that require English
language skills (Wang, Kim, Bong, & Ahn, 2013). Some of the
statements were modiﬁed to make them more appropriate for the
context of this study. The collected data were entered in the Sta-
tistical Package for the Social Sciences (SPSS) 22, and a chi-square
test for independence (with Yates Continuity Correction) was
used to determine the associations between accommodation
preferences and other variables (i.e. nationality, gender, stage of
working holiday and English language proﬁciency), which was
complemented by an adjusted residual analysis where appropriate
(Haberman, 1973; Pallant, 2013).
4. Results and discussion
4.1. Phase one (focus groups)
The analysis of the qualitative data revealed several patterns
regarding the accommodation preferences of Asian WHMs. First,
consistent with previous studies on the backpacker phenomenon in
Australia (e.g. Loker-Murphy & Pearce, 1995; Pearce, 1990;
Slaughter, 2004), backpacker accommodation was frequently re-
ported by the participants as a preferred style of accommodation
when travelling in Australia. Themost common reason for choosing
backpacker accommodation was limited travel funds. Participants
shared reasons, such as: ‘Price is always very important for me, so I
stay at backpacker accommodation (P29-MT5)’ and ‘I prefer back-
packer accommodation. If I have enough money, I stay at a hotel…
but I need to check my budget (P13-MK2)’. In addition to afford-
ability, meeting new people was a major motivator for choosing
backpacker accommodation. This conﬁrms Pearce's (1990) second
criterion for the social deﬁnition of a backpacker. The following
quotes illustrate the reason for this preference: ‘I think backpacker
accommodation is a good option for me because it is cheap. I can
also meet other people (P18-MK10)’ and ‘I prefer to stay at back-
packer accommodation because I want to meet new people and
would like to socialise with them (P11-MJ13)’.
Although backpacker accommodation was preferred by many
Asian WHMs, several participants, particularly female participants,
preferred other types of accommodation such as sharedaccommodation (i.e. shared houses or apartments) and hotels. One
of the main reasons for these preferences were related to safety and
cleanliness concerns, as the following responses indicate: ‘Actually,
I prefer to stay at a hotel. I love to meet new people, but I feel
insecure about staying at backpacker accommodation (P15-FK2)’
and ‘I personally don't mind staying at backpacker accommodation
but cleanliness is very important for me, especially in the bedroom
and bathroom. The price is, of course, important, but cleanliness is
more important for me (P8-FJ5)’. The issue of cleanliness within
backpacker accommodation was also identiﬁed in previous studies
in Australia, New Zealand and Scotland as an important accom-
modation attribute among respondents (Cave, Thyne, & Ryan,
2007; Pearce et al., 2009).
Language and cultural barriers were also identiﬁed as major
factors that prevent Asian WHMs from choosing backpacker ac-
commodation. One male participant shared his experience with
language difﬁculties when utilising backpacker accommodation:
I wouldn't mind staying at backpacker accommodation if I could
speak English. I stayed at backpacker accommodation when I
ﬁrst arrived in Australia, but it was very difﬁcult for me to stay
there because I was unable to communicatewith other people…
if I could speak English well, I think it would be fun to stay at
backpacker accommodation, but if not, it is very tough (P6-MJ6).
A female participant also shared her experience with backpacker
accommodation:
When I ﬁrst arrived in Australia, I stayed at backpacker accom-
modation in Brisbane. There were seven people in my room and
the other people were all from the U.K. It was very difﬁcult to
communicate with them. I think they thought I didn't under-
stand English but I did understand the language. I was a little
frustrated and depressed; so since then, I have been a little
afraid of using backpacker accommodation (P19-FK2).
In addition, several participants expressed difﬁculties socialising
with people from different cultural backgrounds because of
different social styles. One female participant stated, ‘I think Eu-
ropeans and Australians are very heavy drinkers, so it is difﬁcult for
me to hang out with them at backpacker accommodation (P14-
FK12)’. Her observation conﬁrms previous ﬁndings in Australia
that reported that European youths spent more on alcohol and
entertainment than Asian youths (Pearce et al., 2009). This quote
also illustrates that some Asian WHMs face not only language
barriers but also cultural and social barriers, which inﬂuence ac-
commodation preferences. Importantly, these ﬁndings conﬁrm
Jarvis and Peel's (2013) assertion that both language and cultural
barriers prevent some Asian travellers from choosing backpacker
accommodation.
Furthermore, several participants mentioned that they did not
prefer backpacker accommodation because they were unfamiliar
with this style of accommodation. In fact, several participants had
no experience with this type of accommodation. This phenomenon
was often observed among Japanese female participants: ‘I don't
know how backpacker accommodation work, so I don't know how
to stay…because backpacker accommodation is not common in
Japan (P2-FJ7)’ and ‘I am interested in staying at backpacker ac-
commodation…I obtained a YHA membership card in Japan, just in
case, but I haven't used it yet in Australia (P1-FJ4)’.
A common accommodation pattern identiﬁed in this study was
the use of shared accommodation when travelling to major
Australian cities, even for short stays. Asian WHMs often ﬁnd
competitively priced shared accommodation through social
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nation. The following quote illustrates this phenomenon: ‘I usually
use shared houses when I travel in Australia. I use the Internet to
ﬁnd shared houses. It is easy, even if I only stay at a destination for
one week (P31-FT22)’. This supports Paris' (2009) study, which
indicated that the Internet and social media provide travellers with
easy access to required information at the destination without
having to consult with locals. In addition, the rapid growth of peer-
to-peer accommodation platforms such as Airbnb (Tussyadiah &
Pesonen, 2016) may create further opportunities for Asian WHMs
in the future.
One interesting ﬁnding was that many WHMs who preferred
shared accommodation tended to staywith people who spoke their
own languages. It was observed during the focus groups that
althoughmany participants possessed basic English language skills,
many had difﬁculties communicating in English, which conﬁrms
previous studies (Maksay, 2007; Peng & Hebbani, 2014). However,
Asian WHMs have access to several online resources, such as social
networking sites and online forums, in their native languages, and
this approach is widely recognised among the participants as a
useful method for ﬁnding accommodation in Australia without
having to worry about language or cultural barriers. This phe-
nomenon supports previous studies that reported strong ties be-
tween AsianWHMs from the same countries and a tendency to stay
within their native cultural groups, as it reduces anxiety about
inter-cultural communication and provides a familiar and safer
environment for them (Bui et al., 2013b; Maksay, 2007).
In contrast to European backpackers (e.g. Loker-Murphy &
Pearce, 1995), tourist parks (caravan parks and campsites) and
homes of friends were mentioned by only a few of the participants,
and homes of relatives were not mentioned by the participants.
This may have been due to the lack of familiarity with driving and
camping in Australia and their limited connections with local res-
idents in Australia. In fact, most participants did not have any rel-
atives or friends living in Australia when they arrived. On the other
hand, homestay accommodation was identiﬁed as a popular ac-
commodation option, particularly among people in the early stages
of their working holiday experience enrolled in the ELICOS pro-
grams. These people could be categorised as cross-over individuals
(e.g. Cooper et al., 2004; Kinnaird, 1999), who are presented in the
model ofWHMs and relatedmarkets (see Fig. 1). They often located
homestay accommodation through language schools or education
agencies. Homestay accommodation is generally more expensive
than other accommodation options, but they considered it a valu-
able opportunity to orient themselves to their new environment
and to improve their English language skills. Although homestay
accommodation was identiﬁed as an accommodation option
among Asian WHMs at some point during their working holiday
experiences, it was not a commonly used option when they make
trips in the country. Thus, this option was excluded from the
questionnaire used in the second phase of this study.
In summary, although backpacker accommodation was the
commonly used type of accommodation among the participants,
some Asian WHMs preferred other types of accommodation and
some participants never chose backpacker accommodation. In
addition, shared accommodation was another popular accommo-
dation option among Asian WHMs, and they often stayed with
people who shared similar cultural backgrounds. These observa-
tions suggest that based on current deﬁnitions, especially the
accommodation-based deﬁnition, not all Asian WHMs would be
classiﬁed as backpackers. Importantly, some Asian WHMs never
meet the accommodation-based criteria of the deﬁnition, while
others may move out of the backpacker category during their stays
in Australia, thus supporting both Fig. 1 and previous studies that
have indicated that self-identiﬁcation with different groups oftravellers may change during a stay (Allon & Anderson, 2010; Allon
et al., 2008; Brennan, 2014). In fact, some participants explicitly
identiﬁed themselves as WHMs rather than backpackers. One fe-
male participant expressed her identity as: ‘I don't see myself as a
backpacker. I am a working holiday maker. I think backpackers and
working holiday makers are quite different (P19-FK2)’. This phe-
nomenon supports the studies by Allon et al. (2008) and Brennan
(2014). This emic perspective of WHMs differs from etic deﬁni-
tions and highlights the need to further investigate Asian WHMs as
a distinct group of young travellers.
4.2. Phase two (self-administered questionnaire)
A total of 621 valid questionnaires were collected for this study.
The sample included 207 (33.3%) WHMs from Japan, 217 (34.9%)
from South Korea and 197 (31.7%) from Taiwan. There were more
female participants (58.9%) than male participants (41.1%) in this
study; however, another larger scale study reported a similar
gender divide (Tan et al., 2009). Although most respondents indi-
cated that they use more than one type of accommodation during
their stay, backpacker accommodation was the most common type
of accommodation (N¼ 362, 58.3%). This is consistent with several
previous studies on WHMs and the backpacker market in Australia
(Pearce et al., 2009; Tan et al., 2009) and also conﬁrms the ﬁndings
of the ﬁrst qualitative phase. Shared accommodation was the sec-
ond most popular option (N¼ 276, 44.4%), followed by hotels
(N¼ 216, 34.8%) and friends' homes (N¼ 166, 26.7%). Tourist parks
were the least popular type of accommodation among the re-
spondents (N¼ 114, 18.4%). It is important to note that although
backpacker accommodation was the most popular option among
Asian WHMs, more than 40 per cent of the respondents did not
select this type of accommodation. Consistent with the ﬁrst phase,
shared accommodation and hotels were fairly popular, whereas
friends' homes and tourist parks were not popular. Table 2 shows
the associations between the types of accommodation and their
demographic and trip characteristics (i.e. nationality, gender, stage
of working holiday and English language proﬁciency).
The analysis in Table 2 indicates that there were signiﬁcant
differences between the accommodation choices of the three na-
tionalities, including backpacker accommodation, X2(2,
N¼ 621)¼ 6.96, p< .05, shared accommodation, X2(2,
N¼ 621)¼ 44.69, p< .01, hotels, X2(2, N¼ 621)¼ 32.12, p< .01 and
friends' homes, X2(2, N¼ 621)¼ 32.65, p< .01. An analysis of the
adjusted residuals indicated that the Japanese WHMs were signif-
icantly more likely than Korean WHMs to choose backpacker ac-
commodation, and JapaneseWHMswere alsomore likely to choose
hotels than Taiwanese WHMs. In contrast, the Taiwanese WHMs
were more likely than both the Japanese and Korean WHMs to use
shared accommodation. Japanese and TaiwaneseWHMsweremore
likely to use friends' homes than Korean WHMs.
The associations between gender and types of accommodation
were examined by performing chi-square tests. As shown in
Table 2, with the exception of hotels, X2(1, N¼ 615)¼ 7.51, p< .01,
there were no signiﬁcant associations between gender and the four
types of accommodation. Examining the observed cell frequencies
revealed that females were more likely than males to stay at hotels
during their working holiday stays in Australia. This ﬁnding sup-
ports the ﬁndings of the ﬁrst phase. Although female participants in
the ﬁrst phase often reported safety and cleanliness concerns as
barriers when choosing backpacker accommodation, a signiﬁcant
association between gender and backpacker accommodation was
not identiﬁed in the second phase.
Associations between the stage of the working holiday experi-
ence and the type of accommodation were also examined by per-
forming chi-square tests. To facilitate the analysis, respondents
Table 2
Associations between types of accommodation and other variables.
Accommodation type - n (%)
Nationality
Japanese (n¼ 207) Korean (n¼ 217) Taiwanese (n¼ 197) c2(2)
Backpacker accommodation 134 (64.7%)a 113 (52.1%)a 115 (58.4%) 6.96*
Shared accommodation 71 (34.3%)b 79 (36.4%)b 126 (64.0%)b 44.69**
Hotels 103 (49.8%)b 65 (30.0%) 48 (24.4%)b 32.12**
Friends' homes 72 (34.8%)b 28 (12.9%)b 66 (33.5%)b 32.65**
Tourist parks 31 (15.0%) 42 (19.4%) 41 (20.8%) 2.52
Gender
Female (n¼ 362) Male (n¼ 253) c2(1)
Backpacker accommodation 215 (59.4%) 143 (56.5%) .39
Shared accommodation 160 (44.2%) 114 (45.1%) .02
Hotels 143 (39.5%) 72 (28.5%) 7.51**
Friends' homes 105 (29.0%) 60 (23.7%) 1.86
Tourist parks 59 (16.3%) 54 (21.3%) 2.20
Stage of working holiday
Early stage (n¼ 326) Late stage (n¼ 292) c2(1)
Backpacker accommodation 183 (56.1%) 179 (61.3%) 1.49
Shared accommodation 169 (51.8%) 106 (36.3%) 14.44**
Hotels 109 (33.4%) 106 (36.3%) .44
Friends' homes 87 (26.7%) 78 (26.7%) .00
Tourist parks 47 (14.4%) 67 (22.9%) 6.89**
Language proﬁciency
Low (n¼ 294) High (n¼ 294) c2(1)
Backpacker accommodation 159 (54.1%) 180 (61.2%) 2.79
Shared accommodation 131 (44.6%) 131 (44.6%) .00
Hotels 105 (35.7%) 99 (33.7%) .19
Friends' homes 79 (26.9%) 79 (26.9%) .00
Tourist parks 55 (18.7%) 56 (19.0%) .00
*p < .05. **p< .01.
a Statistically signiﬁcant association by adjusted residual analysis (p< .05).
b Statistically signiﬁcant association by adjusted residual analysis (p< .01).
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months) and a late stage group (staying more than six months). As
shown in Table 2, there were signiﬁcant associations between the
stage of the working holiday experience and the two types of ac-
commodation, shared accommodation, X2(1, N¼ 618)¼ 14.44,
p< .01, and tourist parks, X2(1, N¼ 618)¼ 6.89, p< .01. Examining
the observed cell frequencies revealed thatWHMs in the early stage
were more likely than those in the late stage to choose shared ac-
commodation. In addition,WHMs in the late stageweremore likely
to stay at tourist parks than WHMs in the early stage, indicating
that more experienced Asian WHMs tended to utilise tourist parks.
It is assumed that experienced WHMs are more familiar with the
Australian environment and may have access to a car or to friends
who own cars, which provides them with easier access to these
sites.
Finally, the associations between WHMs' English language
proﬁciency and types of accommodation were examined by per-
forming chi-square tests. Before conducting the analyses, re-
spondents were divided into a high English language proﬁciency
group and a low English language proﬁciency group using the
median value of 4.34 as the cut-off. English language proﬁciency
was assumed to be one factor that inﬂuence Asian WHMs' ac-
commodation selections, however, there were no signiﬁcant asso-
ciations between language proﬁciency and the ﬁve types of
accommodation, including backpacker accommodation, X2(1,
N¼ 588)¼ 2.79, p> .05. As reported in Table 2, nearly 40 per cent of
WHMs in the high language proﬁciency group did not select
backpacker accommodation. Combined with the result in the ﬁrst
phase, this ﬁnding may indicate that higher English language
proﬁciency does not encourage WHMs to use backpacker accom-
modation when travelling in Australia.5. Conclusion
The ﬁndings indicate that Asian WHMs have some similar ac-
commodation preferences to European WHMs. However, impor-
tant differences were also identiﬁed. The qualitative and
quantitative results revealed that a sizeable group of Asian WHMs
do not utilise backpacker accommodation when they make trips in
the country. This indicates that some Asian WHMs do not meet the
accommodation-based criteria for the deﬁnition of backpackers.
This study makes several contributions to both knowledge and
practice. First, the ﬁndings challenge the current conceptualisation
of backpackers based on accommodation choice and provide new
insights into categorising and classifying young independent trav-
ellers. The ﬁndings suggest that a group of Asian WHMs can be
categorised as backpackers or a subgroup of the traditional back-
packer market due to their accommodation choices. However, they
exhibited different characteristics to traditional backpackers from
Western countries. The ﬁndings reinforce Cohen's (2004) argument
that young independent traveller markets should not be treated as
homogenous. In particular, as Paris et al. (2014) noted, cultural
differences must be considered when analysing this market. The
qualitative ﬁndings revealed that concerns about cultural and
language barriers were major reasons for avoiding backpacker ac-
commodation among some Asian WHMs. In addition, the Asian
WHM market cannot be fully understood by using current deﬁni-
tions of backpackers, especially the accommodation-based deﬁni-
tion of backpackers. The study revealed that some Asian WHMs do
not belong to the backpacker category (see Fig. 1) during their stay
in Australia. Therefore, labelling Asian WHMs as backpackers ex-
cludes some WHMs and fail to provide a comprehensive proﬁle of
the Asian WHM cohort in Australia.
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that may occur if data collection is restricted to backpacker ac-
commodation in future research on Asian WHMs. This study
revealed that not all Asian WHMs chose backpacker accommoda-
tion during their extended stays in the country, while shared ac-
commodation was identiﬁed as a common alternative
accommodation among Asian WHMs. Moreover, as Tussyadiah and
Pesonen (2016) noted, the rapid growth of the peer-to-peer ac-
commodation sites could offer alternative accommodation options
for independent travellers. Therefore, a comprehensive under-
standing of this market cannot be achieved by collecting data only
from those who choose backpacker accommodation.
Finally, the ﬁndings of this study make a useful practical
contribution. Tourism practitioners, particularly government policy
makers, destination marketers and accommodation providers, will
beneﬁt from understanding this unique and increasingly important
segment of the Australian tourism industry. The study suggests that
practitioners should be cautious when targeting Asian WHMs
because not all Asian WHMs exhibit similar characteristics to
WesternWHMs. The traditional stereotypes of youth travellers may
not be applicable to Asian WHMs. Asian WHMs stay in Australia for
one to two years on working holiday visas. This is a much longer
length of stay than other short-term tourists; therefore, their con-
tributions to the Australian tourism industry, particularly accom-
modation sectors, should not be underestimated (ATEC, 2012;
Steen & Peel, 2015). In particular, the accommodation preferences
and reasons for these preferences provide useful information for
accommodation providers when developing future strategies for
attracting this market. A better understanding of this market could
also help the tourism industry and destination marketers to attract
and better accommodate Asian WHMs during their extended stays.
Fully understanding this cohort and developing strategies and
providing required services to increase their satisfaction with their
working holiday experiences would encourage developing a posi-
tive image of the country as a destination and repeat visits to
Australia in the future.
6. Limitations and opportunities for future research
Although this study contributes to the way backpackers and
WHMs are conceptualised, several limitations must be noted. First,
this study was exploratory in nature, and the data collection was
conducted in only one state in Australia. In addition, data was only
collected from the three Asian source markets. Future research
should examine other groups, such as WHMs from China, Hong
Kong, Malaysia and Thailand, to fully understand the growing Asian
WHM market and to provide further insight into the Asian WHM
market in Australia. The focus of the study was theWHMmarket in
Australia, and thus the ﬁndings of this study may only apply to an
Australian context. However, there are many countries that offer
WHM or similar programs to Asian youth for extended overseas
experiences, such as Canada, New Zealand and the United
Kingdom. These programs also exist within Asian countries, such as
working holiday programs between Japan and South Korea.
Therefore, conducting studies in these countries and comparing the
results would contribute to extending the knowledge on the young
independent travellers from Asia in a broader international context.
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